
CITED:
“IT IS A VERY SAD 
THING THAT NOWA-
DAYS THERE IS SO 
LITTLE USELESS 
INFORMATION.”  
—OSCAR WILDE
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Matthew Haworth Named Chairman Of The Board

Matthew R. Haworth – scion of the Haworth, Inc. founder and leadership – 
has always seemed assured of employment. But now he has been named to 
what must be one of the toughest jobs in the contract furniture industry: fi lling 
the shoes of his father, Richard G. Haworth.
FULL STORY ON PG.3

PROOFF of Innovation: The Progressive Offi ce

In the design chaos that is Zona Tortona, a sort of epicenter of fresh young 
European design nestled in downtown Milan, there was a Dutch company, 
Prooff, that exhibited more than just its eccentricity. Prooff stands for prod-
uct development for the progressive offi ce. 
FULL STORY ON PG.6

Hilda in Color

Last week we covered Hilda Longinotti’s retirement event at the Herman 
Miller NYC National Design Center. (offi ceinsight 4.20.09, Hilda, Hilda: 
Wherefore are thou Hilda?) The gracious Ms. Longinotti phoned us last week 
to let us know that she had taken notice of our modest efforts.
FULL STORY ON PG.9

IDEC ‘Sustaining Interior Design Education’ Update

Kimball Offi ce and Teknion joined forces to carry the message of Sustaining 
Interior Design Education to over a thousand interior design fi rms and stu-
dios in architectural fi rms across North America. (The support of all vendors 
of interior products are invited and encouraged to participate.)
FULL STORY ON PG.14

Outsider by Looking Inward

As a professional interior designer, and a nascent design scholar interested 
in human-environment interactions, I’ve wondered if I will forever be skirt-
ing around the outside of the architectural establishment – while examining 
architecture from the inside-out. 
FULL STORY ON PG.17

Safety First:  It Could be Verse

We must not allow April to pack its bags and return to wherever it spends 
the other eleven months without noting its venerable place in the calendar. 
April is National Poetry Month. Because it was in April that Shakespeare 
was born. On the 23rd. 
FULL STORY ON PG.20

Compliments of offi ceinsight
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contract-network.com

Enter and showcase your new product in the
20th Annual Best of NeoCon®

Click here for all the information you will need to 
enter your new product, including:

• product categories

• entry rules

• criteria

• judging process

Entry Form Deadline: Friday, May 1, 2009
Images Deadline: Friday, May 8, 2009

Please access, circulate, and/or print this information for
all parties involved in completing your entries.

We thank you for participating in the Best of NeoCon® 2009 and look forward to
sharing your new products with the industry on the Contract Network!

Want even more action?
Best of NeoCon® product video – online for one year, or sign up for OnLocation at 
NeoCon® 2009* – a customized video shoot in your showroom promoting your products.

*Ask your sales representative for more details.

The design Industry’s most
prestigious product competition
is celebrating 20 years!

>> DEADLINE HAS BEEN EXTENDED!

    

http://www.contract-network.com/
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companies

we can easily say that the wealth was 
earned and the company’s custom-
ers have benefited greatly through the 
company’s innovation, far-sightedness 
and efforts. Mr. Haworth(R) is a quiet 
self-effacing gentleman who not many 
would think of flamboyant or a cowboy. 
But many have mistaken his refined 
qualities and have not seen the metal 
that vaulted the company from the $10 
million unexciting vendor of the mid-
seventies to its present world-class posi-
tion. today, the company operates in 
120 countries through a global network 
of 600 dealers, and had net sales of us 
$1.65 billion in 2008.

Industry veterans remember the $200 
million plus intellectual property victory 
of Haworth over steelcase in the late 
1990s, and many begrudgingly so. Mr. 
Haworth(R) said that he doesn’t want to 
be remembered for the litigation victory, 
and it would slight him if this were the 
case. nevertheless, we cannot dismiss 
the arduous and treacherous path taken 
to protect the value of the company’s 
intellectual property rights. the ultimate 
victory was the culmination of a twenty 
year process of trying to vindicate Ha-
worth’s position against much larger 

organization’s underlying strength.”
Keeping in mind that founder G.W. 

Haworth kept office hours until his 
mid-90s, Mr. Haworth(R) said he plans 
to stay actively involved in the business 
that he has been a part of for 45 years, 
especially in some of the areas where he 
has a special passion, such as customer 
interaction, product development and 
engineering. “However, my new position 
will offer me more personal flexibility 
and more time to devote to my family.”

“this move has been in planning 
stages for at least 10 years,” said Mr. 
Haworth(R). “My health is good, our 
financial position is strong and our 
commitment to remain privately held is 
steadfast. It is simply time to pass the 
torch to the next generation. Matthew is 
ready for the challenge and is eager to 
take our company to the next level.”

the position of chairman can be a 
sinecure, especially if you are the boss’s 
son. But in this case, the family and 
many others have high and impor-
tant expectations of Mr. Haworth(M). 
Mr. Haworth(R) and the family have 
become rich – even by today’s standard 
– since the 1976 ascendancy of the 
older Haworth, and this is a case where 

Matthew Haworth Named Chairman Of The Board
by Brad powell

Matthew R. Haworth – scion of the 
Haworth, Inc. founder and leadership – 
has always seemed assured of employ-
ment. But now he has been named to 
what must be one of the toughest jobs 
in the contract furniture industry: filling 
the shoes of his father, Richard G. 
Haworth. Mr. Haworth(M) will become 
Chairman of the Board succeeding Dick 
Haworth, who will become Chairman 
Emeritus.

“It has long been my dream to build 
on and strengthen the Haworth legacy 
that my father started in his garage in 
1948,” said Mr. Haworth(R). “Central to 
making this a reality has been maintain-
ing our company as a family-owned, 
value-oriented and successful business 
that our family and members can feel 
proud to be a part of. that’s why it gives 
me a tremendous amount of gratifica-
tion to announce that Matthew will be-
come Chairman of the Board and carry 
my dreams into the next generation.”

such things don’t happen overnight. 
Mr. Haworth(R) was named President 
and CEo in 1976 and continued in that 
position until the company selected its 
first non-family CEO, Jerry Johanneson, 
in the late 1980s. Mr. Haworth(R) has 
been chairman for quite some time, 
and again picked up the CEo position 
in sept. ’04 until Franco Bianchi was 
named president and CEo in 2005. 
now, he thinks it’s time to step back. “I 
feel especially confident in making this 
move now,” Mr. Haworth(R) continued, 
“because our executive team, led by 
president and CEo franco Bianchi, is 
talented and experienced. We have a 
strong position and strategy that has 
traction and respect in the marketplace. 
yes, we are currently mired in this re-
cession along with the rest of the world, 
but the fact that we can make this tran-
sition now is a strong testament to our 

FRANCO BIANCHI, MATTHEW R. HAWORTH AND RICHARD G. HAWORTH
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companies
also officeinsight 5.26.08, Haworth HQ 
Unveiled.)

so, while Mr. Haworth the younger 
may not be running the Haworth 
organization, no one should doubt that 
he is now carrying a very bright torch re-
flecting the Haworth fortune and family 
values and lighting his every move as he 
takes responsibility for this enterprise’s 
future direction. His important decisions 
may not be many, but they may well 
be defining. Looking back over the past 
decade, we have the feeling that Mr. 
Haworth’s(R) timing is just right.

“Matthew has literally been prepar-
ing for this new role his whole life,” 
said Mr. Haworth(R). “He developed a 
passion for our business early, which 
has continued to grow. He has held a 
variety of positions at Haworth – from 
production worker, to sales associate, to 
the leader of our largest single business 
unit. He has been intimately involved in 
our vision and governance. Haworth will 
thrive under his leadership.”

“I’m proud,” said Matthew Haworth, 
“that we are a strong private company 
and that I can continue the building 
process of my father and grandfather 
in support of our members, customers, 
dealers and community. franco and 
I are excited about our future and the 
great team we have here at Haworth. 
Also, I’m grateful for my father’s ongoing 
guidance and contributions.”

“I would like to congratulate Mat-
thew,” said Mr. Bianchi, “this is some-
thing we have been working towards for 
a long time and it is rewarding to see it 
come together. I’m convinced that we 
have the right strategy and manage-
ment team to best serve our customers 
and build our business.”

We thank Dick Haworth for his con-
tributions to our industry and our lives, 
and we wish Matthew success in his 
new position with the hope that he will 
even surpass the achievements of his 
progenitors. n

www.haworth.com and www.organic-
workspaces.com

career, we must mention the program 
begun in 2003-04, under which Ha-
worth decided to argue by example that 
much more could be done through the 
design of the workplace to create signifi-
cant value for businesses while achiev-
ing greater societal goals. In 2004, 
the many-times-awarded Haworth 
showroom in the Merchandise Mart was 
opened after a large expansion and a 
renovation estimated at $5 million. this 
was followed by similar showroom con-
structions throughout the country and a 
renovation/expansion with spectacular 
results of the Haworth headquarters in 
Holland, MI. 

this was not an exercise in monu-
ment building – although the spaces 
need not bow to many contemporary 
efforts. rather, the effort was used to 
establish the bona fides of the Haworth 
commitment to its announced values 
including design and sustainability. In 
the process, Haworth also clearly estab-
lished the value of creating a long-term 
close working relationship with an A&D 
firm, in this case Perkins + Will/Eva 
Maddox Branded Environments. (Go 
to www.organicworkspaces.com and 
take the tour of the Haworth HQ. see 

forces. At one point in the long struggle 
– before today’s present steelcase 
management – Haworth offered a settle-
ment for around $40 million. steelcase 
scoffed, said Mr. Haworth. “We’ll see 
you in court,” steelcase reportedly said. 
And indeed they did.

What most do not appreciate is that 
the protection of intellectual property 
rights is a very difficult and expensive 
process with uncertain results, and 
one that must have cost Haworth $10s 
of millions before the case was finally 
completed. the amount of money and 
time involved would have wilted a lesser 
will; it was determination and risk-taking 
at their best. As a result of the favorable 
outcome, Haworth was well-positioned 
to continue its foray into the interna-
tional sphere long before globalization 
was on everyone’s lips and many book 
covers. this worldwide horizon, another 
of Mr. Haworth’s(R) visionary moves, 
began in the late ’80s with the opening 
of a London office and the acquisition 
of Comforto, the first of 25 acquisitions 
and the opening of operations in China 
and India.

since we are skipping the stone, so 
to speak, over the older Mr. Haworth’s 

ONE HAWORTH CENTER
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found an answer in its Ear Chair. the 
Ear Chair is a chair that becomes a 
private space within the most public of 
areas, a meeting room of flexible size, 
located almost anywhere.

Ear Chair
It turns out that if you make a chair 
high enough and round enough, it 
insulates you acoustically and visually 
– giving you personal space wherever 
you are. Add another Ear Chair, and 
you have a room, add yet another, 
an even bigger room emerges. the 
prooff space in the temporary design 

Prooff, that exhibited more than just its 
eccentricity. prooff stands for product 
development for the progressive office. 
the company focuses on three areas 
in the workplace – mobility, working 
and meeting – and has developed 
several unique products that address 
them.

prooff is about progression, about 
creating products whose every last 
detailed has been refined, and refined 
again. the journey often starts by tak-
ing silly questions seriously, questions 
such as “What would happen if a piece 
of furniture were also a room?” prooff 

PROOFF of Innovation: The Progressive Office
by Jean lin

In Milan, amongst the stylish Italians, 
the gelato, the pasta, bread, salted 
meats and cheese, there was a furni-
ture fair last week. Well, the furniture 
fair – The Salone Internazionale del 
Mobile. And amongst that fair is a 
city full of innovative design, beauti-
ful design, far-out design and some 
impractical design.

We’ll have an extended report next 
week, but for now; a taste. In the 
design chaos that is Zona Tortona, 
a sort of epicenter of fresh young 
European design nestled in downtown 
Milan, there was a Dutch company, 

PROOFF: EAR CHAIR
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museum Superstudio was bustling, 
and when you sat in the Ear Chair, you 
did feel as though you were in a room, 
able to chat privately, make a call or 
hold a private conversation, without 
intrusion.

The Work Sofa
the Work Sofa (Werkbank) is a 
product that takes standard furniture 
concepts and turns them on their side. 
In a standard couch, your choice of 
seating is limited, while the Work sofa 
is adaptable to suit your needs. It has 
moving components like a giant puzzle 
with a number of possible arrange-
ments including a higher back, neck 
rest or low back lounge. Conferencing, 
collaboration, and a private space are 
all possible with a single couch. It’s 
greatest achievement: it’s weird and 
cute. the Work sofa is based on a new 
program of work/lounge activities by 
Veldhoen & Company, a consultant in 
the field of life in the workplace.

Also showing in the Prooff space 
were prototypes of a towering work 
lamp and a slow moving, mobile office/
car. An office in a car. 

only in Milan! n

PROOFF: EAR CHAIR

PROOFF: THE WORK SOFA

HUGE LAMP
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events

coverage, noting, in particular, she wished that there had 
been more of photos taken at the event instead of the old 
photos that had been shown on the projection screen. 

those were our sentiments exactly because, in fact, we 
carried no photos taken at the event. unfortunately, as 
we were preparing the article, our universal memory card 
reader corrupted our files, making it impossible to open 
them. We solved the problem mid-week, and recovered 
some of the images. Here they are:

Hilda in Color
by Brad powell

last week we covered Hilda Longinotti’s retirement event 
at the Herman Miller nyC national Design Center. (officein-
sight 4.20.09, Hilda, Hilda: Wherefore are thou Hilda?) the 
gracious Ms. longinotti phoned us last week to let us know 
that she had taken notice of our modest efforts. We chatted 
awhile, talking about her coming tours and other matters. 
she was at home when she called. “I only go in on an ‘as 
needed’ basis,” she said. she didn’t explain whose need 
she was referring to, and we didn’t ask. Ms. longinotti did 
take the time apprise us of where we had fallen short in our 

.HILDA LONGINOTTI AND DAVID RUSH DAVID SCHUTTE AND JOHN MACK

GUY GEIER GUS HINOJOSA AND HILDA LONGINOTTI
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HILDA LONGINOTTI, EJ LEE AND JENNIFER BUSCH

JOHN NEWLAND AND NEVILLE LEWIS MARGO GRANT WALSH
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JOHN NEWLAND, RICHARD MUNSEY, CARL MIRBACK AND JON OTIS

MARK KINSLER, RICHARD MUNSEY AND JOHN NEWLAND, ENJOYING SOME OF HILDA’S STORIES
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MARK BENHAR AND DIANE BARNES LOVE JOY DURYEA, JACK LENOR LARSON AND HILDA LONGINOTTI

.RANDY FAHEYPETER CONANT AND JENA HWANG

LAWRENCE ADJAH AND JOAN BLUMENFELD
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Is this how you want future interior designers to be educated?

We are running out of qualified educators. To sustain our profession, we need your help.
Call Georgy Olivieri @ 630.346.7923 or IDEC @ 317.328.4437.

says NO!

says NO!

says NO!Kendall College of Art and Design

says NO!

says NO!

says NO!

says NO!

says NO!
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into education and answering related 
questions. 

the Believe brochure, CEu work-
shops, and IDEA-Line represent only 
a few of the significant accomplish-
ments of the original Kimball Office 
Working Group. At the IDEC annual 
conference, the four members of the 
KOWG team presented an update of 

brochure also lists newly created CEu 
workshops for practitioners interested 
in becoming educators and provides 
details about the new IDEC IDEA-
Line, which consists of a group of 
highly respected educators who have 
volunteered to counsel practitioners 
through telephone conversations that 
explore opportunities for transitioning 

Interior Design Educator’s Council ‘Sustaining Interior Design Education’ Update
by georgy olivieri

Competitors taking a message to 
the A&D marketplace, together?

Kimball Office and Teknion joined 
forces to carry the message of Sustain-
ing Interior Design Education to over 
a thousand interior design firms and 
studios in architectural firms across 
North America. (The support of all 
vendors of interior products are invited 
and encouraged to participate.)

these companies and others were 
prompt to act to create awareness 
within the interior design profession of 
the realistic concern about where the 
next generation professional interior 
design educators will come from. this 
concern is becoming critical as many 
educators in this field near retirement. 

At the recent IDEC Conference 
(Interior Design Educators Council), 
Maxine Mann, president of teknion 
u.s., and Mona Hoffman, Vice-presi-
dent of Marketing, Kimball Office, were 
there to pledge their continued support 
of interior design education through 
delivery of this important communica-
tion to their A&D audiences. A group 
within each of teknion’s and Kimball 
Office’s sales forces will facilitate a 
meeting with the leadership of the 
interior design firms and members of 
their studios to establish a dialogue on 
this issue. We hope that it encourages 
people, at all points within their career, 
to consider teaching our future interior 
designers. 

At the same time, Kimball Office and 
teknion representatives will deliver 
the new IDEC Believe brochure, which 
contains quantitative facts indicating 
the problem of the declining number 
of ID educators and a call to action to 
the interior design profession. After-
ward, the brochure will be posted in 
the firms’ communication area. The 

MONA HOFFMAN AND JOHN TURPIN
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Sustaining Interior Design Education 
effort. Kimball Office has been a quiet 
hero in this endeavor, from the first 
proposal through the recent funding 
of the Believe brochure; the company 
has never said no to interior design 
education. officeinsight has continu-
ously provided a platform to commu-
nicate with the diverse stakeholders in 
our profession. teknion has recently 
joined Kimball Office in support of this 
important issue, generously sharing 
support and resources. IDEC and its 
leadership have enabled our progress 
and fostered its future vision. 

this effort needs more support and 
can serve as an example of collabora-
tion in action. Everyone’s ideas and 
participation is needed to continue to 
build the profession that benefits the 
interests of all. n

>Develop methods and means that will 
help create and advance relationships, 
opportunities, and understanding of 
needs for qualified educators among 
students, practitioners, and educators 
(These might include the creation of 
Centers of Excellence within academia 
to connect business and industry with 
a view toward shaping research top-
ics). 
>Develop communications such as the 
Believe brochure and the IDEA-Line. 

Significant progress has been made 
on all of the above recommendations. 
However, much work remains in order 
to fuel the educational component of 
the interior design profession. 

over the last three years, it has 
been a rewarding experience work-
ing with smart, talented, hard-working 
designers and contributors in the 

the team effort to the audience of three 
hundred educators. We began by 
providing background. the genesis of 
the Kimball Office Working Group was 
the neoCon 2007 panel discussion 
about the seriously declining number 
of interior design educators, sponsored 
by Kimball Office. 

Jeff Beachum, Executive Director of 
IDEC, and Jane Kucko, the IDEC pres-
ident, shepherded the issue forward 
and guided the selection of the KoWg 
team. The Group included five volun-
teers; three from education, Joy Dohr 
of the university of Wisconsin, Denise 
Guerin of the university of Minnesota, 
Andrew Furman of ryerson university, 
and two from interior design practice, 
Nila Leiserowitz of gensler and Eileen 
Jones of perkins+Will. Jeff Beachum 
and I served as facilitators. 

In September, 2008, Kimball Office 
sponsored a three day session that 
generated an action plan including 
five recommendations. Strategies were 
developed, followed by budget devel-
opment. these ideas were presented 
to the november, 2008 Issues Forum, 
which included leadership from the in-
terior design professional associations, 

The five recommendations were:
>Identify the credentials needed 
for several types of interior design 
education positions; these were to be 
identified and developed via an IDEC 
white paper
>specify the courses, methods, and 
materials that should be developed to 
help interior design practitioner-educa-
tors learn about teaching and connect-
ing practice to scholarship
>Collate existing graduate education 
program information

education

MAxINE MANN LOURDES COLLINS



04.27.09 GIVING VOICE TO THOSE WHO CREATE WORKPLACE DESIGN & FURNISHINGS   PAGE 16 OF 32

THE INTERSECTION OF EVIDENCE-BASED DESIGN AND 
ECO-EFFECTIVE DESIGN
Are your facility designs sustainable? Do they reflect Evidence-based design best 
practices? Do you know how knowledge in one area can contribute to improvements 
in the other? 

You will after attending this dynamic presentation where Bill Rostenberg will bridge the 
perceived gap between Evidence-Based and Sustainable Design. Both trends have had a 
significant impact on recent healthcare Architecture, but they are generally executed separately 
and in some instances are considered at odds with one another. Case studies and tools will be 
introduced that allow an analysis of strategies, indications of where the two topics conflict, and 
measured values of best practices to help provide structure through which design teams can 
effectively integrate them into the design process.

SPEAKER: Bill Rostenberg 
FAIA, FACHA, NCARB, Principal, Director of Research, Anshen + Allen

LOCATION: Teknion - 641 Avenue of the Americas, 2nd Floor, NYC
DATE: Tuesday, May 19, 2009  
TIME: 5:30pm - 8:00pm 

Cocktails and hors d'oeuvres before and after presentation

COST: $15 Members | $25 Non-Members | $10 Students and Educators  
REGISTER ONLINE at http://www.iidany.org/eventreg.html

CEUs: 0.1 CEU will be provided for this course.
IIDA Professional and Associate Members are required to complete and 
report 1.0 CEU (10 hours) of Continuing Education prior to December 
31, 2009. All Professional and Associate Members (active and inactiv
including IIDA Fellows and Chapter Officers, must adhere to IIDA’s 
compliance requirements.

e)
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Transitioning into the Doctoral Pro-
gram in Architecture
getting settled takes time. My gradu-
ate school search had tempered my 
expectations of a bustling “welcome 
wagon” in any such doctoral program. 
However, my first weeks here brought 
back memories of my first week in 
corporate interiors: big, cold, and 
somewhat lonely.

What did I expect – a plate of home-
made cookies and a hug?

one problem is that many of us 
arrive in the doctoral program from 
a background in studio culture, a 
vastly different academic social scene. 
Despite the fact that many doctoral 
students desire to connect, we have 
many different intellectual – and often 
physical – spaces that we inhabit. this 
means that, unless I am proactive on 
such matters, engaging in stimulating, 
informal design conversations is a rare 
and special event. 

Acknowledging the need for a sup-
portive intellectual community is the 
first step. I am now finding that the 
doctoral program in architecture offers 

Interestingly, it seems that most ar-
chitects here aren’t nearly so interest-
ed in that pesky little question, “Where 
does architecture end and interiors be-
gin?” (Perhaps, in their minds, interior 
design begins wherever they decide 
to stop making decisions?) so, when I 
self-identify as an interior designer, it is 
typically accompanied with a descrip-
tion of what that means. I have to do 
the same thing at other moments, 
when I identify as an architectural 
researcher (a what?!?). It usually goes 
something like this:
Person: What department are you in?
Laura: I’m in the Doctoral program in 
Architecture.
Person: oh! so, you’re an architect!
Laura: Well, actually, I’m an interior 
designer
Person: But you will be an architect.
Laura: no, no. I will never be an 
architect.
Person: <perplexed look>
Laura: I’m just studying architectural 
research.
Person: <perplexed look deepens>

Outsider by Looking Inward
by laura smith

Musings of an interior designer 
in architectural academia

As a professional interior designer, and 
a nascent design scholar interested in 
human-environment interactions, I’ve 
wondered if I will forever be skirting 
around the outside of the architectural 
establishment – while examining archi-
tecture from the inside-out. At it turns 
out, my interest in “inside-ness” has 
created a form of “outsider-ness” that 
is as important as it is perplexing.

thankfully, doctoral studies in archi-
tecture are full of such paradoxes. In 
fact, it may be one of the few pockets 
of architectural education in which 
outsider status is most valued and 
capitalized. I am finding, as one might 
expect, that entering such a program 
requires a special kind of navigation 
– through ideas, concrete campus 
buildings, politics, personalities, and 
egos (including my own) – and that I 
am constantly balancing the demands 
of outside and inside worlds.

And I would recommend it to any-
one.

But first, Dealing with the Architects
two years into my phD in architecture, 
I’ve finally learned an important lesson: 
I can’t use any of the words that actu-
ally describe who I am, at least not to 
the majority of people in this school. 
that is to say, in the broad setting of 
the architecture school, telling oth-
ers that I am an interior designer and 
researcher interested in environment 
and behavior studies is pre-profession-
al academic suicide.

What am I supposed to say? I’m an 
interior architect interested in prob-
lematizing the psychosomatic, experi-
ential qualities of space? Now, that just 
sounds ridiculous. 

opinion : concurrents
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placelessness within the architectural 
academy, nor have I been able to truly 
grasp the entirety of the ph.D. process 
itself, still, I am quite enjoying the 
journey. Into year two at Michigan, I 
continue to muddle through the foun-
dations of my topic area; and it has 
not escaped me that taking the time to 
read, write and think about the topic of 
my passion is nothing short of luxury. 
The first two years, for me, have been 
filled with excitement, exponential 
personal growth, and productive bouts 
of confusion. n

Laura Smith is working toward a PhD 
in Architecture at the University of 
Michigan. Prior to graduate studies, 
she worked for 5 years in the interior 
design department of Perkins+Will/Eva 
Maddox Branded Environments in Chi-
cago. She can be reached at laura@
officeinsight.com

what I would be doing had I stayed in 
corporate interiors. the contrast is, at 
times, bleak.

What am I becoming?
An interior design educator, I hope. 
And I also hope that these connec-
tions across disciplines will positively 
impact my career path. But this begets 
an onslaught of interesting questions. 
In choosing to conduct studies in an 
architecture school, was I secretly 
hoping to ditch the interior designer 
epitaph? Am I glossing over the distinc-
tion between architecture and interior 
design scholarship? Will I be simi-
larly qualified to teach interior design 
students as those educators coming 
out of interiors-based degrees? I like to 
think that the answers to the last three 
questions are: no, no, yes. 

And while I have not found reso-
lution on the details of my place or 

just enough grounding at the “mother 
ship,” while allowing ample room to 
nurture relationships across campus. 
this is the beauty of doctoral student 
life; and the opportunity that our fel-
low graduate students in the MArch 
program (who are tied to their studio 
desks) would have difficultly achieving.

And then there is the coursework: 
We’re not in design school anymore, 
Toto. (As I click my designer red shoes 
and plead for a mindless AutoCAD 
task.) I’ve never read so much in my 
life. In fact, I’m convinced that I could 
hire two full-time interns, and all three 
of us could be reading around the 
clock, and I would yet have readings 
piling up in the corner. that is to say, 
the workload is exactly as it sounds…a 
load of work. I do, however, enjoy 
those euphoric moments – cuddled up 
with a book and a cup of tea on a rainy 
tuesday afternoon – when I imagine 

opinion : concurrents
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www.dTank.com

Architect: Felderman Keatinge and Associates
Los Angeles, CA

Client: Oversee.net
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a minute with ira joe

An April Day: 
In the sun 
a wind bothers 
the boughs 
of a pine 
across the street. 
It ripples 
a canvas awning 
as if thumbing 
the pages 
of an old book, 
so loved, 
so read, 
it sits open 
and holy 
like a bible 
on the table.

there’s no rent 
in the sky, 
no broken blue, 
to tell  
where the wind  
slipped from.  
It clears spring  
for the sun  
and the budding  
to come.

now, I am admittedly a minor poet. 
But, I prefer to regard “minor” not 
as obscure; but, as under 21 years 
old. It’s nice being young again. As 
Wordsworth exults, “…then my heart 
with pleasure fills, / And dances with 
the daffodils.”

not only was shakespeare born in 
April – on the 23rd – he died in April – 
on the 23rd. A sobering symmetry. But, 
shakespeare’s point is that he lived, 
not that he died. We all die. He just 
happened – while he was here – to 
put the words that belong to all of us 
into the most moving and memorable 
order. Ever. Thank heaven for April. 
Thank heaven for a poem. And a road 

work-zone worker ought to be able 
to arrive at the job and depart and 
spend all of the time there in …well, 
safety. Even when it looks more like 
a stand-around-and-lean-on-the-idle-
bulldozer-zone than a work-zone. the 
point of the place (vis-a-vis safety) is 
the people. Not the activity (or lack 
of it) there. And our collective and 
individual regard for their safety ought 
to be eternal. or at least year-round.

the same applies to national poetry 
Month. It ought not to be confined to 
a single month, like inspired muse in 
a bad limerick. We’ve surely heard 
T. S. Eliot’s claim that “April is the 
cruelest month…” but that disregards 
the kindness April exhibited by giv-
ing us William Shakespeare. Eliot is 
clearly in a snit (the comment opens 
his grumpy-bear “Wasteland”) and he 
continues: 

…breeding 
Lilacs out of the dead land, mixing 
Memory and desire, stirring 
Dull roots with spring rain.

Calm down, ol’ crabby tom. It’s 
National Poetry Month. Be happy. 
get your word’s worth by wandering 
“lonely as a cloud” and serendipitous-
ly encountering “…a crowd, / A host, 
of golden daffodils[.]” A fellow named 
William was on a walk in England’s 
lake District with his sister, Dorothy, 
when they experienced that flowery 
hour. I don’t know if they were hiking 
through April; but, they could have 
been, they should have been. A poem 
bubbled up and out of that hike. And 
how fast could they have been mov-
ing? not very. no danger to any road 
workers in the neighborhood.

I’ve even taken a shot at musing the 
month:

Safety First:  It Could be Verse
by Ira Joe fisher

We must not allow April to pack its 
bags and return to wherever it spends 
the other eleven months without not-
ing its venerable place in the calen-
dar. April is National Poetry Month. 
Because it was in April that Shake-
speare was born. on the 23rd. Back in 
1564. Back in stratford, England. so 
it’s fitting to honor poems by honoring 
the gentleman who lifted our lumpy, 
mongrel language into exquisite verse. 

April is also “Work-Zone Safety 
Month.” A sign told me that as I 
motored my automobubble into a 
re-paving area on a lovely, poetic 
interstate highway. It’s wonderful to 
underline the need for safety in our 
over-55-mile-per-hour age. But why 
devote just one month to it? Does that 
mean May through March is floor-it-
and-forget-it time? Are those intrepid 
folks in scuffed work boots expected 
to doff the orange vests and yel-
low hard hats when April ends? And 
the motorist can return to zooming 
through like a solipsistic jerk?

All through the year we are re-
minded that “fines are doubled…” 
for crimes committed in a highway 
work-zone. good idea. Doubling the 
fines. Not committing the crimes. The 
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MATERIAL OF THE WEEK

MC# 6322-01
thermoplastic biopolymer with properties similar to those of the 
petrochemically produced polypropylene. the material consists 
of PHB (Polyhydroxybutyrate), a biomass that is produced by 
the fermentation of sugar or starch. A granulate is produced 
from this mass, that can be processed with polymer process-
ing machines like classic polyolefines. The melt exhibits a low 
viscosity and thus enables the production of parts with complex 
structures, low clamping forces and thin walls using injection 
molding machines. Because pHB is absolutely isotactic, the 
material crystallizes out very quickly while cooling (crystallinity 
> 60%) so that the material exhibits high plastic flow proper-
ties and good barrier properties. the polymer as well as the 
monomer are metabolites of the human cell and are even in 
high doses toxicologically harmless. the parts produced from 
this material are microwave proof, uV and heat resistant and 
are resistant to water as well as most fats and oils. Because 
the material is dimensionally stable in the autoclave at 250°f 
(121°C), perishable products can be packed into containers 
made from this granulate and sterilized with heat. the polymer 
is completely biodegradable in the compost whereas no toxic 
intermediate products or byproducts are produced. under 
optimal conditions, thin-walled injection-molded products made 
from pHB are completely compostable within 2 months and can 
therefore be disposed along with the biowaste (biodegradation 
rate comparable to that of hardwood). Without compost condi-
tions products made of this granulate have a certified shelf-life 
of several years. Injection-molded products of this biopolymer 
have a glossy surface with a pleasant feel. Applications are for 
especially perishable products, packaging and containers for 
sterilization, storage of care products and food (certification is 
made promptly) as well as microwave proof dishes.. n

This column is published in collaboration with Material Con-
neXion. For more information regarding the material pre-
viewed, please contact Michael LaGreca at  
mlagreca@materialconnexion.com. T: 212.842.2050.
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Mitchell-Ketzes joined HoK 
in 1996. prior to assuming 
her current role in 2008, 
she was a Director of global 
Workplace solutions with 
HOK Advance Strategies. 
the HoK group Board of 
Directors also elected 10 
HoK employees to the HoK 
Inc. Board of Directors for a 
one-year term. www.hok.com 

>Julie Murphy won Land-
scape Forms Design for 
People Scholarship. the 
$3,000 scholarship was 
created in partnership with 
the Landscape Architecture 
Foundation (LAF) and is 
open to landscape architec-
ture students in their senior 
year of undergraduate study 
in a Landscape Architecture 
Accreditation Board accred-
ited program. Ms. Murphy 
attends north Carolina state 
university and plans to use 
the scholarship to help pay 
for her final year in the land-
scape architecture program 
at the university. http://www.
landscapearchitecture.com 

ments of his Humanscale 
seating designs – freedom, 
liberty, and the forthcoming 
Diffrient World chair.

>Susan MItchell-Ketzes, 
Chief Talent Officer, HOK, 
was elected to the firm’s 
global Executive Commit-
tee. she joins CEo Patrick 
MacLeamy, Chairman Bill 
Valentine, Vice Chairman 
Clark Davis, president Bill 
Hellmuth, HoK Houston 
Management principal Tom 
Robson and Chief finan-
cial Officer Bob Pratzel in 
leading the firm’s strategic 
vision. Ms. Mitchell-Ketzes 
is based in Atlanta, GA, 
and is responsible for the 
success and development of 
HoK’s people globally. Ms. 

industries. Zero’s 54-inch-
wide patterns cover a lot 
of design bases, including 
checks, stripes, diamonds, 
and circles. paulbraytonde-
signs.com.

NOTEWORTHY
>Niels Diffrient spoke to 
150 Univeristy of Min-
nesota design students on 
April 20, 2009. sponsored 
by Humanscale, the hour-
long session detailed Mr. 
Diffrient’s career, includ-
ing his time with Henry 
Dreyfuss Associates where 
he designed John Deere 
tractors, the AT&T Trimline 
phone, polaroid Insta-
matic cameras, and aircraft 
interiors and corporate 
identity elements – still in 
use today – for American 
Airlines. Mr. Diffrient then 
touched on his work with 
Aero Saarinen and his early 
seating solutions for Knoll 
and sunar-Hauserman, and 
explained his relationship 
with Humanscale and its 
CEo and founder, robert 
King. Mr. Diffrient delved 
into the goals and achieve-

PRODUCT INTRO
>Configura CET Designer 
Version 2.2 was launched 
for designing and specifying 
office space. the software is 
used by Haworth, steelcase, 
teknion and, soon, space-
file dealers. CET Designer 
2.2 includes a new graph-
ics engine, for projects with 
hundreds of workstations 
– projects that require very 
large drawings. CEt Designer 
handles all phases of the 
designing, specifying, quota-
tion, ordering and installation 
process. users can enjoy real-
time renderings, significant 
speed enhancements and 
smooth and easy navigation. 
http://www.configura.com

>Paul Brayton introduced 
The Zero Collection made 
with Bella-Dura fibers. 
Bella-Dura uses yarns 
that begin as a byproduct 
of post-industrial waste, 
and is fully recyclable. All 
Bella-Dura yarn and fabric 
can be safely and easily 
recycled and converted into 
inert black plastic resin 
pellets that can be used in 
a myriad of products and 

CONFIGURA CET DESIGNER VERSION 2.2

PAUL BRAYTON: ZERO 

NIELS DIFFRIENT

SUSAN MITCHELL KETZES JULIE MURPHY
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companies have supported 
them. Major Mike Vaessen, 
KI’s corporate CAD manag-
er, nominated his company 
for the award. A member 
of the U.S. Army Reserve, 
Major Vaessen served in two 
tours of duty in Afghanistan 
over the last six years. http://
www.ki.com

>Knoll, Inc. will give a 
15% discount from May 
1-10 at Knoll Space retail-
ers nationwide. the Knoll 
space Classics sale will take 
place at over 100 stores 
in the u.s. and Canada. 
It includes all Knoll space 
products, plus designs by 
Harry Bertoia, florence 
Knoll, Warren platner, Jens 
risom, ludwig Mies van der 
rohe and Eero saarinen. to 
view the full selection, visit 
http://www.knollspace.com.

>Nielsen Business Media 
launched Green & Design a 
bi-monthly digital maga-
zine. the magazine, which 
only recently debuted, is the 
first of a series of initiatives 
that also include a web 
portal and virtual events. 
The Green & Design digital 
publication is a magazine 
that draws content from 
nielsen’s design and real 
estate brands. Green & 
Design also will launch a 
Virtual Trade Show Septem-
ber 2, 2009, that will give 
attendees an “in the field” 
look at the future of green 
and sustainable develop-
ment and design. Beginning 
May 2009, www.greenand-
design.com will become an 
online resource for news, 
networking, products, proj-

perception for individuals 
with cataracts. the study 
concluded that environ-
mental daylight is generally 
white light which may cause 
a color-desaturating haze, 
especially for individuals 
with cataracts. 
- Local Planning Chal-
lenges 
An exploratory study 
examined the experiences 
and challenges township 
planning officials face in two 
counties outside of Detroit, 
MI. results showed that it 
took at least seven years 
for planning officials to feel 
confident about their role in 
the planning process, but 
experience had no effect 
on their ability to visualize 
the effects and implications 
of their decisions, or on 
what information sources 
they used. the study also 
showed that township 
planning commissioners in 
a more developed county 
were more concerned by 
decisions related to environ-
mental degradation (e.g., 
sprawl, loss of farmland) 
than those in a less devel-
oped, faster growing county. 
http://www.informedesign.
umn.edu

>KI received the Above and 
Beyond Award from the 
Employer Support of the 
Guard and Reserve. KI was 
one of six Wisconsin compa-
nies to be honored for their 
support of national guard 
and reserve employees and 
their families. Companies 
are nominated for the award 
by their own employees, 
many of whom have ben-
efited from the ways their 

>EMCOR Group subsidiary, 
Performance Mechanical, 
Inc., Pittsburg, CA, received 
two safety awards given by 
the Construction Employers’ 
Association the President’s 
Safety Award recognizes firms 
whose safety program ex-
ceeds the industry standard. 
the Excellence in Safety 
Award was awarded for meet-
ing criteria that includes:
- total Incident rate 25% 
below the industry average; 
- lost Workday Incident rate, 
25% below the industry aver-
age; 
- Experience Modification 
rate <1.0; 
- A flat or negative experience 
modification trend; and, 
- An active safety training 
program
http://www.EMCorgroup.
com

>InformeDesign released 
its newest research sum-
maries. 
- Improving Thermal Enve-
lope Performance 
the study assessed the 
cost-benefit ratio of energy 
efficient building envelope 
technologies for housing in 
Ireland. It concluded that 
while improving the efficien-
cy of heating systems and 
using low-energy consump-
tion appliances can provide 
savings, improving the ther-
mal efficiency of building 
envelopes may maximize 
the effectiveness of such 
technologies and reduce 
the cost of replacing heating 
systems.  
- Effect of Daylight on 
Cataract Vision 
four experiments investigat-
ed how lighting affects color 

>The American Institute of 
Architects (AIA) Diversity 
Recognition Program issued 
a Call for Entries. the pro-
gram seeks exemplary efforts 
to diversify the architecture 
profession. All submissions 
must be received by Septem-
ber 16, 2009. twelve entries 
will be recognized in the fol-
lowing ways: 
- Presentation of certificate at 
AIA National Convention 
- Profiles in AIArchitect and 
on the AIA Diversity Web page 
- Inclusion in the AIA Best 
Practices library on the Archi-
tect’s Knowledge resource 
and aia.org 
- Acknowledgment at AIA 
national Convention events, 
including the glBt re-
ception, Minority fellows 
reception, and the Women in 
Architecture Dinner 
Electronic submissions: 
diversity@aia.org.

>Bretford Manufactur-
ing, Inc. launched its 
Grade-In program for easy 
and immediate matching 
of fabrics with company 
products. Customers can 
choose from Momentum or 
Herman Miller fabrics and 
Greenhides Italian leather 
options for upholstering with 
Plus and Ithaca soft seat-
ing, HERE mobile boards 
and rail systems and Grid 
multi-purpose screens. to 
accommodate the grade-In 
program, Bretford expanded 
its in-house upholstery team 
to handle the increase in 
material cutting, sewing, 
frame building and uphol-
stery. http://www.bretford.
com
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ENVIRONMENT
>The Hertzberg-Davis 
Forensic Science Center 
received LEED Silver Cer-
tification from the USGBC. 
The 209,000 sq. ft. facility 
houses the laboratory ex-
pertise of the Los Angeles 
police and sheriff’s depart-
ments, California State Uni-
versity’s School of Criminal 
Justice and Criminalistics, 
as well as the California 
Forensic Science Institute. 
Harley Ellis Devereaux pro-
vided project management, 
architectural, interior design 
and mechanical and electri-
cal engineering support. 
Crime lab Design provided 
laboratory consulting and 
planning services and 
greenWorks studio provided 
lEED/sustainable design 
consulting and building 
commissioning services. 

>INVISTA launched antron.
net/recovery. the site will 
help school facility manag-
ers identify and specify 
carpet for school renova-
tions using funds through 
the American Recovery and 
Reinvestment Act. users at 
the site will find tools to aid 
in identifying high perfor-
mance carpet specifications, 
cost effectiveness in carpet 
selections, and points that 
can be earned for sustain-
ability programs. http://www.
INVISTA.com

>J+J/Invision formed 
a partnership with The 
Designers Accord. the 
Designers Accord is a coali-
tion of designers, educators, 
researchers, engineers and 

tion lists the firm’s markets, 
services, domestic and 
international portfolios of 
projects, and About lists the 
contacts/experts for each 
market/geography/office 
location. users can search 
by keyword, area, market, or 
service, and access corpo-
rate brochures, biannual 
reports, and white papers. 

>Trendway Corporation an-
nounced a workforce reduc-
tion. the layoff of 25 hourly 
workers is based on the 
challenging economy. CEo 
Bill Bundy reported that 
shipments are down slightly 
more than 10% for 2009 as 
opposed to the industry’s 
reported decline of 30%. 
http://www.trendway.com

RE-SITED
>Bill Davis was hired by 
Polito & Associates, the 
Trendway sales firm for 
southern California. Mr. 
Davis brings over 35 years 
of industry experience 
including 24 years as a prin-
cipal partner of a southern 
California based manufac-
turers rep firm. http://www.
trendway.com

>Larry Rivard joined Steel-
case as area sales manager 
in Southern California, 
based in the company’s 
santa Monica Worklife Cen-
ter. Mr. rivard is an indus-
try veteran who was most 
recently regional director of 
new business development 
for Haworth.

>Secondary or double 
rainbows are caused by 
a double reflection of 
sunlight inside raindrops, 
and appear at an angle of 
50°–53°. As a result of the 
second reflection, the colors 
of a secondary rainbow are 
inverted compared to the 
primary bow, with blue on 
the outside and red on the 
inside. the dark area of un-
lit sky lying between the pri-
mary and secondary bows 
is called Alexander’s band 
after Alexander of Aphrodi-
sias who first described it.

>Syska Hennessy Group, 
Inc. launched its new web 
site, www.syska.com. the 
new site hosts new fea-
tures including a Thought 
Leadership section contain-
ing information about the 
processes behind specific 
design approaches, plus 
white papers, articles and 
speaking engagements 
addressing new ideas from 
the company’s leaders. In 
addition, an Expertise sec-

ects, inspiration, and ideas. 
greendanddesign.com 
will also include a weekly 
e-newsletter that covers 
breaking news stories the 
green design industry needs 
to know. http://www.nielsen-
businessmedia.com

>Peabody Office Furniture’s 
Christopher Peabody, VP 
Sales, and sales coordina-
tors Jen Rich and Sarah 
Saling joined Rose F. Ken-
nedy Greenway Conservancy 
Executive Director Nancy 
Brennan and other local 
businesses and volunteers to 
help clean up Greenway in 
downtown Boston in celebra-
tion of Earth Day, April 22nd. 
peabody was one of more 
than a dozen neighborhood 
businesses that participated 
in the greenway Cleanup in 
honor of Earth Day on April 
22. the cleanup consisted 
of raking, weeding, cleaning 
up benches, picking up trash 
and generally sprucing up the 
parks of the rose Kennedy 
greenway.

JEN RICH, CHRISTOPHER PEABODY, NANCY BRENNAN & SARAH SALING
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Convention Place, Seattle, 
WA. Buildex seattle brings 
together for 2009 three previ-
ously distinct groups, Buildex 
seattle, Construct seattle, 
and Designtrends, for a 
more streamlined presenta-
tion with more clarity, less 
redundancy, and less waste. 
the event, for professionals in 
interior design & architecture, 
property and real estate man-
agement, and construction 
and renovation, will feature 
over 150 exhibits and over 30 
seminars and presentations. 
online registration will open 
in July. http://www.buildexse-
attle.com/

>IFMA will hold its 2009 
Spring Symposium, May 12-
15, in Charlotte, NC. Held 
at the renaissance Char-
lotte southpark Hotel, 5501 
Carnegie Blvd, Charlotte, nC, 
the Symposium offers five of 
the nine core competency 
courses to achieve a com-
prehensive understanding of 
the profession. Candidates for 
IFMA’s Facility Management 
Professional and Certified 
facility Manager credentials 
will learn practical ideas and 
solutions they can implement 
immediately. those entering 
the profession and pursuing 
the fMp credential may select 
the required Business of FM 
course or choose from the 
competency course offerings 
required by the FMP pro-
gram. CfM candidates may 
prepare for the exam in the 
symposium’s two-day review 
course, May 14-15, or select 
a competency course to fill in 
knowledge gaps in prepara-
tion for the exam. n

to: http://spa.zeftronnylon.
com. the winner will be an-
nounced in november during 
greenbuild 2009.

PROJECTS
>HDR Architecture, Omaha, 
NE, and Corgan Associates, 
Dallas, Tx, received the con-
tract to design the Parkland 
Memorial Hospital, Dallas, 
Tx. the new hospital, which 
replaces a 55-year old 
hospital, will have 862 beds, 
a separate clinic building, 
office building, parking struc-
tures and support facilities. 
Construction will begin next 
year and be completed in 
2014. the designers expect 
it to earn lEED silver from 
the usgBC. www.hdrinc.com/ 
http://www.corgan.com/

EVENTS
>Nicoletti Manfredi will 
discuss his extensive body 
of work on Monday, May 4, 
2009. Mr. Manfredi will be at 
the Center for Architecture, 
536 laguardia place, nyC, 
6-8 pm. the title of his talk is 
Promoting Unity in Diversity 
through Design, and will in-
clude award-winning projects 
in Kazakhstan, nigeria, and 
Warsaw. on the previous 
friday, May 1, 2009, Mr. 
Manfredi will receive his Hon-
orary FAIA at the AIA Conven-
tion in san francisco. rsVp: 
http://aiany.org/calendar/rsvp.
php?id=1024781

>Buildex Seattle will run 
October 14-15 at the 
Washington State Conven-
tion & Trade Center, 800 

and is a lEED platinum 
Certified building. http://www.
perkinswill.com/

>Sherwin-Williams imple-
mented EcoVision to de-
velop solutions that reduce 
environmental impact. In 
addition sherwin-Williams is 
a participant in the smart-
Way and Climate leaders 
programs and many of its 
coatings carry the greensure 
designation. sherwin-Williams 
currently offers four prod-
ucts with the company’s 
GreenSure mark. All four of 
the greensure designated 
products are packaged in 
recycled plastic containers. 
the sustainable containers 
are 100% recycled from 
post-consumer resin, and 
their labels, printed with soy 
ink, contain 75% recovered 
fibers and 25% post-con-
sumer waste. Additionally, to 
reduce the travel distance, 
the containers are used at 
four different plants around 
the united states. http://www.
sherwin-williams.com/

>Zeftron nylon issued a Call 
for Entries for the 2009 Zef-
tron nylon Sustainable Prac-
tices Award. the winner will 
receive a $2,000 grand prize 
donation in his/her name to 
an environmentally focused 
charity. the award recognizes 
a facility professional who is 
creating more sustainable 
environments at home, at 
work, and in the community. 
Entrants also can share their 
everyday environmental 
practices in a resource that 
will be made available to 
facility, architect, and design 
professionals. submit entries 

corporate leaders, working 
together to create a positive 
environmental and social 
impact. the partnership 
gives J+J/Invision, access to 
peers who share methodolo-
gies, resources and experi-
ences around environmental 
and social issues in design. 
The Designers Accord asks 
members to adopt a set of 
guidelines that include the 
commitment to support sus-
tainable design and dedica-
tion to track their own carbon 
footprint. J+J/Invision already 
has reduced wastewater 
discharge, water consump-
tion, electrical consumption, 
solid waste production and 
natural gas consumption on 
their campus in Dalton, GA. 
www.designersaccord.org www.
jj-invision.com

>Perkins+Will received 
two 2009 COTE Top 10 
Green Project awards. AIA 
selected the Dockside Green 
Residential Phase I, Victoria, 
B.C., and the Great River 
Energy (GRE) headquarters 
building, Maple grove, Mn, 
for design innovation while 
positively contributing to 
their communities. Dockside 
green residential phase I, 
also referred to as “synergy,” 
is the highest-scoring lEED 
Platinum Certified building 
on record. the develop-
ment employs an integrated 
energy system that ensures 
the development will be 
greenhouse gas neutral, while 
also providing the opportunity 
for the project to become a 
net-energy provider. great 
River Energy’s headquarters 
is a purposeful demonstra-
tion of green building features 
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JOB SITE
To place ads:
ad@officeinsight.com 
Billing information:
brad@officeinsight.com
Or, call or fax:
T 203 966 5008
F 203 972 6512

00.00.00

Senior Sales Representative

Luna Textiles, an innovative, 
international contract textile 
company, currently has an excel-
lent sales opportunity for a highly 
motivated individual.
the individual will have responsi-
bility for the sales and service of 
the San Francisco/No. California 
territory.

the ideal candidate must have 
knowledge of the consultative 
and strategic selling process, 
end user sales experience, and 
have existing relationships with 
A & D, furniture manufacturers 
& dealer communities.  Must be 
sales goal driven, detail oriented, 
independent, self motivated, and 
have excellent communication 
and interpersonal skills.  previous 
sales experience with textiles 
and knowledge of the contract 
furniture industry is required.
Salary and benefits are commen-
surate with experience.  Inter-
ested candidates should submit 
their resume along with a cover 
letter to 
info@lunatextiles.com 
or fax 415.252.7183.

Soduko: fill in the empty cells so that every row, column and cube contains a digit from 1-9, 
without duplication. (Level: Hard)
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business
>given the credible operating beat in an awful economy, we may 
see a positive reaction in today’s early trading, though any com-
mentary regarding the forward outlook will likely dictate trading 
this afternoon. the share valuation and the industry outlook likely 
temper any extended upside in the near term. n

RAYMOND JAMES BRIEF 04 24 09

HNI: Lowering Estimates Post-Call
Analyst(s): Budd Bugatch

>We reaffirm our Market Perform rating on HNI while lowering 
estimates following management’s conference call. HnI’s sales 
remain severely challenged in both of its business segments. 
While management has acted quickly to attack structural costs in 
response to lower volumes, visibility remains limited and earn-
ings are likely to be depressed for at least the next three to four 
quarters. HNI currently trades at 16.5x our 2010 EPS estimate; 
modestly below the 10-year median forward p/E of 16.7x.

>As detailed in an earlier comment, HNI reported a 1Q GAAP 
loss per share (LPS) of $0.27. Excluding $0.07 of restructuring 
charges, the adjusted LPS was $0.20, compared with our ($0.29) 
estimate. HNI beat our estimate at the operating line by $0.07 (nor-
malized) due to better gross margin and cost controls.

>Management expects 2Q sales to decline 32% to 38% in both its 
Office Furniture and Hearth segments. Within Office Furniture, the 
company expects similar rates of decline for its supplies-driven and 
contract businesses. Hearth sales remain pressured by weakness 
in new home construction while remodel/retrofit sales continue to be 
negatively impacted by lower energy prices and a weak retail environ-
ment.

>The company expects gross margin (including charges) to decline 
170 to 220 basis points versus 34.2% in 2Q08. pricing should yield 
a similar benefit in 2Q09 compared with 1Q09’s $29 million; while raw 
material deflation should benefit gross profit by $3 to $4 million, versus 
a $10 million year-over-year drag in 1Q09. While SG&A dollars will be 
down year-over-year, SG&A ratio should de-leverage 350 to 450 basis 
points (versus 29.8% last year) due to lower volumes. Management 
now projects annualized run-rate savings of $220 million from cost-
cutting actions, up from its previous $140 million. net-net, guidance 
implies an adjusted LPS in 2Q09 of ($0.13) to ($0.05). Despite losses 
in 1Q09, management expects to be profitable (excluding charges) 
for 2009.

>our 2Q09 adjusted lps estimate is now $0.05 down from $0.01. 
2009 and 2010 Eps estimates are now $0.07 and $0.88, respectively. n

RAYMOND JAMES BRIEF 04 23 09

HNI: 1Q Beats; Awaiting Commentary 
Specifics
Analyst(s): Budd Bugatch

>After Wednesday’s market close, HNI Corporation reported a 
1Q GAAP loss per share (LPS) of $0.27. Excluding restructur-
ing charges ($0.07 per share) the adjusted LPS was $0.20, 
significantly better than our $0.29 estimate and consensus lps 
estimate of $0.32. total sales declined nearly 28% year-over-year 
to $405.7 million, within the range of management’s guidance 
(-24% to -30%) and modestly below or $410.8 million and 
the consensus $413 million estimates. Acquisitions benefitted 
revenues by $10 million, or 1.8% of sales; organic sales declined, 
therefore, by 29.8%.

>On a GAAP basis, 1Q operating LPS beat our model by 
~$0.04. Operations contributed $0.02 (gross margin +$0.09, 
SG&A -$0.07). Below the operating line, a higher-than-estimated 
tax rate shielded the net loss by ~$0.03. HnI did not repurchase 
any of its shares during 1Q, though the company reduced total 
debt by ~$11.4 million. Ending cash and short-term investments 
totaled about $32 million; and the ending debt to capital ratio 
was ~2%. Excluding restructuring charges, the adjusted lps was 
$0.20, a $0.09 beat.

>Office furniture revenues declined 27.5% from 1Q08 
revenues of $466 million to $337.9 million, slightly below or 
$343.7 million estimate. Acquisitions benefitted office furniture 
by about $10 million, or 2.2% of sales. Excluding charges, seg-
ment EBIt was $3.5 million or 1.0% of sales versus our estimates 
of an operating loss of $0.4 million (-0.1%).

>Hearth segment sales were $67.8 million, in-line with our 
$67.1 million forecast, but down 30.4% from last year’s $97.4 
million. Hearth segment operating margin was -13.8% versus 
-2.9% last year, though nearly in-line with our -14.0% estimate. 
Corporate overhead was flat at $8.8 million.

>Management did not quantify any outlook for sales or earn-
ings in its press release. In its release, it acknowledged the lim-
ited visibility and uncertain marketplace. It continues to reset its 
cost structure. It quantified total and additional restructuring costs 
of closing one facility of ($10.2 million) and pointed to an annual 
savings beginning in 2010 of ~$7 million. If management keeps 
with its past practice, it will likely offer a more specific outlook in 
its discussion during today’s 11:00 (ET) conference call. We will 
address our forecast formally after that call.
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business
The decrease in first quarter sales in HNI’s Office Furniture 
segment was driven by substantial weakness in all channels 
of the office furniture industry. The recent acquisition of HBF 
contributed approximately $10 million or 2.2%age points in the 
first quarter. First quarter operating profit was negatively im-
pacted by lower volume and higher material costs. these were 
partially offset by price realization, contributions from acquisi-
tions, cost control initiatives and lower variable compensation 
expense.

“new orders were down 32% in february, approaching the 
largest monthly decline in the industry’s history,” said Mr. 
Askren, adding that this was “consistent with our expecta-
tions.” sales in the supply-driven channel of were down 35%, 
he noted, estimating that about one-fifth of this decline was 
due to inventory reductions at the company’s large stocking 
customers. “The remainder of our Office Furniture business 
declined 19%, or 24% on an organic basis.

the company estimates that additional charges related to the 
shutdown of the south gate, California facility will impact pre-
tax earnings by an estimated $7.2 million over the remainder 
of 2009. the Corporation estimates consolidation of the south 
gate facility will save $3.5 million in 2009 and $7 million annu-
ally beginning in 2010

Hearth Products (dollars in millions)

3 Mos. Ended 04/04/09 03/29/08 % Ch.
Sales $67.8 $97.4 (30.4%)
Op. Prof. ($11.4) ($2.9) -
First quarter sales for the hearth products segment decreased 
$29.6 million, driven by significant declines in both the new 
construction and remodel-retrofit channels. Operating profit 
was negatively impacted due to lower volume, higher mate-
rial costs and restructuring expenses partially offset by price 
increases and cost reduction initiatives.

Outlook 
“our visibility of future demand remains extremely limited and 
marketplace conditions remain uncertain, said Mr. Askren. “We 
anticipate weak demand to continue across our businesses, 
and although there may be initial signs of the general economy 
stabilizing, we are not anticipating any improvement during 
the second quarter. We will continue to reset our cost structure 
to current sales levels. our investments in new products and 
selling initiatives when combined with our reset cost structure 
position us well for the future,” said Mr. Askren.

“For the second quarter of 2009, we anticipate overall sales in 
each of our operating segments to be down 32% to 38%,” said 
Vice president and Cfo Kurt Tjaden.

BUSINESS AFFAIRS
>HNI Corporation on Apr. 22 released its first quarter FY09 
results (dollars in millions except EPS):

3 Mos. Ended 04/04/09 03/29/08 % Ch.
Net Sales $405.7 $563.4 (28.0%)
Gross Mar. $124.7 $184.0 (32.2%)
SG&A $141.3 $173.4 (18.5%)
Op. Inc. ($16.6) $10.7 -
Net Inc. ($11.9) $4.0 -
EPS (dil.) ($0.27) $0.09 -

First quarter results included $5.1 million of restructuring costs 
including $3.0 million of severance costs associated with the 
shutdown and consolidation of production of HnI’s south gate, 
California manufacturing location and $2.1 million related to 
the disposition of several hearth retail and distribution loca-
tions. south gate production will be consolidated into the 
company’s Cedartown, GA, and Muscatine, IA, manufacturing 
facilities. Excluding restructuring charges, net loss per diluted 
share for the quarter was ($0.20) on a non-GAAP basis. 

“We continued to confront highly challenging market conditions 
and took strong actions to reset our cost structure during the 
quarter,” said Stan Askren, Chairman, president and CEo. “We 
made painful but necessary decisions, including the closure of 
our South Gate facility and transitioning out of five hearth retail 
and distribution locations. We also reduced day-to-day operat-
ing costs across our businesses. these actions along with 
better price realization allowed us to exceed our first quarter 
expectations.”

Acquisitions contributed approximately $10 million or 1.8%age 
points of sales. gross margins were 2.0%age points lower than 
prior year due to decreased volume. The decrease in SG&A 
was attributed to cost control initiatives, lower volume related 
costs and incentive-based compensation expense offset par-
tially by higher restructuring and transition costs. 

Cash flow from operations for the quarter was $5.8 million 
compared to $2.0 million last year driven by better working 
capital management partially offset by lower earnings. Capital 
expenditures were $4.6 million in 2009 compared to $17.6 mil-
lion in 2008. the Corporation did not repurchase any shares of 
common stock during the first quarter of 2009.  

Office Furniture (dollars in millions)

3 Mos. Ended 04/04/09 03/29/08 % Ch.
Sales $337.9 $466.0 (27.5%)
Op. Prof. $0.5 $18.8 (97.2%)
Non-GAAP Op Prof $3.5 $27.2 (87.1%)
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>Mohawk Industries, Inc., Apr. 23 released its first quarter 
FY09 results (dollars in thousands except EPS):

3 Mos. Ended 03/28/09 03/29/08 % Ch.
Net Sales $1,208,339 $1,738,097 (30.5%)
Gross profit $153,689 $459,839 (66.6%)
SG&A $299,573 $335,521 (10.7%)
Op. Inc. ($145,884) $124,318 -
Net Earn. ($105,887) $65,390 -
EPS (dil.) ($1.55) $0.95 -

Results by Segment (dollars in thousands):

3 Mos. Ended 03/28/09 03/29/08 % Ch.
Mohawk
Net sales $594,331 $905,044 (34.3%)
Op. Inc. ($179,055) $22,241 -
Dal-Tile
Net sales $358,478 $449,051 (20.2%)
Op. Inc. $21,129 $56,941 (62.9%)
Unilin
Net sales $268,466 $403,755 (33.5%)
Op. Inc. $14,552 $49,956 (70.9%)

The first quarter of 2009 included two fewer days, or 3% less, 
than last year. the company also recorded a charge of $122 
million a discontinued carpet tile backing which included 
a $110 million sales allowance and a $12 million inventory 
reserve. Excluding the sales allowance on a constant exchange 
rate with comparable days, the decline in sales amounted to 
20%. operating income was $42 million excluding the carpet 
tile charge, a $62 million FIFO inventory flow through and a $4 
million restructuring cost.

In commenting on the first quarter results, Jeffrey S. Lorber-
baum, Chairman and CEO stated, “In the quarter, we gener-
ated $38 million of operating cash flow which is a $118 million 
improvement over first quarter 2008. Working capital improved 
with inventories declining $183 million during the quarter. The 
balance sheet remains strong with a cash balance of $137 
million and credit availability of more than $800 million. the 
economic conditions in both u.s. and Europe remain weak in 
all channels. Commercial construction and remodeling projects 
are being postponed due to the uncertainty in the economy. 

A replay of the company’s Apr. 23 conference call will be 
available until Thursday, April 30, 2009, 11:59 p.m. (Central). 
To access this replay, dial 1-800-475-6701 – Access Code: 
995174. A replay is also available on the Corporation’s website 
at www.hnicorp.com.

>Interface, Inc., announced that it intends to release its first 
quarter 2009 results on Wednesday, Apr. 29, after the close 
of the market. In conjunction with this release, the company 
will host a conference call the following day, Thursday, Apr. 30, 
at 9:00 a.m. Eastern time, that will be simultaneously broad-
cast live over the Internet. Certain information discussed on 
the conference call will be available on Interface’s website, at 
http://www.interfaceglobal.com/Investor-relations.aspx under 
the heading “press releases.” Daniel T. Hendrix, president 
and CEo, and Patrick C. Lynch, senior Vice president and 
Cfo, will host the call. listeners may access the conference 
call live over the Internet at http://phx.corporate-ir.net/phoenix.
zhtml?p=irol-eventDetails&c=112931&eve ntID=2187107 or 
through the Company’s website at: http://www.interfaceglobal.
com/Investor-relations.aspx. please allow at least 15 minutes 
prior to the call to visit one of these sites and download and 
install any necessary audio software. An archived version of 
the conference call will be available at these sites for one year 
beginning approximately one hour after the call ends.

>Kimball International, Inc.’s Board of Directors declared a 
quarterly dividend of 5 cents per share on Class B Common 
Stock and 4.5 cents per share on Class A Common stock 
payable July 15, 2009, to share owners of record on June 25, 
2009.

>Kimball also announced that it will hold its quarterly 
conference call to discuss third quarter fiscal year 2009 
results on Thursday, May 7, at 11:00 a.m. Eastern Time. the 
phone number to access the conference call is 866-783-2146 
or internationally at 857-350-1605. the live webcast of the 
conference call can be accessed at www.ir.kimball.com. for 
those unable to participate in the live webcast, the call will be 
archived at www.ir.kimball.com for approximately 90 days. A 
telephone replay of the conference call will be available through 
May 22, 2009, at 888-286-8010 or internationally at 617-801-
6888. the passcode to access the replay is 61364388. 
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business
>USG Corp. on Apr. 21 released its first quarter FY09 results 
(dollars in millions except per share data):

3 Mos. Ended 03/31/09 03/31/08 % Ch.
Net Sales $864 $1,165 (25.8%)
Gross profit $48 $46 (4.3%)
SG&A $80 $102 (21.6%)
Op. loss ($42) ($60) -
Net loss ($42) ($41) -
LPS (dil.) ($0.42) ($0.42) -

“We continue to make progress toward profitability despite 
challenging market conditions and we remain committed 
to take actions to achieve that goal,” said William C. Foote, 
Chairman and CEO. “The significant cost-reduction initiatives 
we implemented last year helped to mitigate the impact of an 
exceptionally weak housing market, a decline in commercial 
construction and contractions in most international markets. 
Our liquidity position remains solid and provides us sufficient 
funds to meet the ongoing needs of the business.” 

The corporation’s liquidity on March 31 totaled $429 million, 
comprised of $223 million in cash and $206 million in borrow-
ing availability under its revolving credit facility.

“This is the first time in the past eight quarters that we are 
reporting operating results that are better than the comparable 
quarter one year earlier,” Mr. Foote added. “I am not suggest-
ing that we’re out of the woods, but I am pleased to see that 
the aggressive actions we have taken throughout the prolonged 
downturn are evident in our results.”

for the North American Gypsum segment, despite a 23% 
decline in net sales, the operating loss improved consider-
ably compared to the first quarter last year primarily due to 
improved results at United States Gypsum Company. operat-
ing loss improved largely as a result of higher wallboard gross 
margin, reduced selling and administrative expenses and a 
decline in other costs.

U.S. Gypsum reported first quarter 2009 net sales of $403 
million, a decline of 22% compared to first quarter 2008 net 
sales of $514 million. U.S. Gypsum achieved significantly 
better operating results, posting a first quarter 2009 operating 
loss of $21 million compared to an operating loss of $62 million 
in the first quarter of last year. The decline in net sales was 
attributable to lower shipments of both SHEETROCK(R) brand 
gypsum wallboard and complementary products, somewhat 
offset by an increase in the realized selling price for gypsum 
wallboard.

the government stimulus, low interest rates, and easing credit 
should improve the residential business. All segments continue 
to focus on cash generation by reducing infrastructure, operat-
ing costs, capital expenditures and working capital. During the 
quarter we reduced production units below sales levels to lower 
inventories, negatively impacting overhead absorption. We cut 
employment levels by almost 2,000, shut down four operations 
and reduced warehousing space about one million square 
feet.” 

Outlook
Based on the current business environment, all segments an-
ticipate positive operating income in the second quarter. Sea-
sonal improvements in volume are expected to increase utiliza-
tion rates and positively impact all of the company’s business 
segments in the second quarter. All segments are expected 
to have positive operating income in the second quarter from 
cost reductions, lower infrastructure, and reduced material and 
energy costs. Based on these factors, the company provided 
EPS guidance for the second quarter 2009 at $0.43 to $0.52 
per share. Excluded from this guidance is an estimated second 
quarter restructuring charge of approximately $15 million re-
lated to closing facilities, which will benefit future operation. 

“We do not see a catalyst for a significant change in the overall 
flooring category in the near term,” Mr. Lorberbaum concluded. 
The 1Q09 financial release and replay of Mohawk’s Apr. 24 
conference call can be accessed via the Investor Informa-
tion link on the company’s website, www.mohawkind.com. A 
telephone replay will also be available until friday, May 1, 2009 
by dialing 1-800-642-1687 for us/local calls and 1-706-645-
9291 for International/local calls and entering Conference ID # 
93601795.

>Steelcase Inc. on Apr. 24 filed three new documents with 
the SEC including its Annual Report for FY09, which ended 
feb. 27; a new prospectus as part of a shelf registration state-
ment; and a form 8-K reporting completion of a new review of 
certain indirect manufacturing costs over the past five years, 
which resulted in an increase to costs of sales and a decrease 
to operating expenses. All of these documents can be found 
online at http://ir.steelcase.com/sec.cfm. 

In addition, a file containing the company’s new five-year seg-
ment details, two-year segment details by quarter, and five-year 
consolidated statements of operations, balance sheets, and 
statements of cash flows is available at http://ir.steelcase.com/
events.cfm. Non-GAAP financial measures include consolidat-
ed gross profit and gross profit by business segment, excluding 
restructuring items; and consolidated operating income (loss) 
by business segment, excluding restructuring items. 
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the ceilings division of CGC Inc. reported net sales of $13 mil-
lion and an operating profit of $2 million in the first quarter of 
2009. these results compare with net sales of $15 million and 
operating profit of $3 million for the same period a year ago.
The corporation’s consolidated first quarter 2009 results 

included $10 million ($7 million after-tax, or $0.07 per diluted 
share) in restructuring and long-lived asset impairment charg-
es. First quarter 2008 results included restructuring charges of 
$4 million, or $2 million ($0.02 per share) on an after-tax basis. 
First quarter 2009 results also included $10 million of other 
income, net, reflecting the reversal of the remaining $10 million 
of embedded derivative liability related to the corporation’s 
$400 million of 10% contingent convertible senior notes as a 
result of approval of the conversion feature of the notes by the 
corporation’s stockholders in february. other income, net, was 
$1 million in the first quarter of 2008.

As of March 31, 2009, USG had $223 million of cash and cash 
equivalents on a consolidated basis. This compared with $471 
million reported as of December 31, 2008. the reduction in 
cash since year-end was primarily attributable to the use of 
$190 million of cash to repay all outstanding borrowings under 
the corporation’s revolving credit facility in connection with its 
amendment and restatement in January. Cash interest for the 
quarter was $27 million and capital expenditures totaled $16 
million compared to capital spending of $105 million in the 
first quarter of 2008. Another $21 million was used to provide 
cash collateral to derivative counterparties as a part of the 
corporation’s hedging activities. total debt amounted to $1.645 
billion as of March 31, 2009 compared to $1.836 billion as of 
December 31, 2008.

A replay of USG’s Apr. 21 webcast is available on the compa-
ny’s website, www.usg.com. In addition, a telephonic replay of 
the call can be accessed until May 1, 2009, by dialing 1-888-
843-8996 (1-630-652-3044 for international callers); passcode 
24297438. n

Construction activity is also contracting in Canada and Mexico. 
results at Canada-based CGC Inc. and USG Mexico, S.A. de 
C.V. were lower than a year ago, but benefited from cost control 
initiatives implemented in 2008 that partially offset the effects 
of lower volumes in the first quarter.

for L&W Supply Corp. and its subsidiaries, which comprise 
USG’s building products distribution business, first quarter 
2009 net sales primarily reflect lower gypsum wallboard ship-
ments partially offset by an increase in gypsum wallboard sell-
ing prices compared to the first quarter of 2008. First quarter 
2009 gypsum wallboard shipments were down 34% compared 
to the prior-year period as a result of weaker residential and 
commercial construction demand. L&W Supply’s sales of ceil-
ing and construction metal products in the first quarter of 2009 
also declined compared to the first quarter of 2008, but at a 
lower rate than the decline in sales of wallboard products, in 
part due to L&W Supply’s strong relationships with large com-
mercial contractors. overall, sales of products other than wall-
board were down 26% compared with last year’s first quarter.

usg’s Worldwide Ceilings business reported for its domestic 
ceilings business, USG Interiors, Inc., first quarter 2009 net 
sales of $118 million, a decline of $17 million compared with 
last year’s first quarter; and first quarter 2009 operating profit 
of $15 million compared to $17 million in the first quarter of 
2008. These results reflect lower shipments of ceiling tile and 
grid products partially offset by higher selling prices and lower 
selling and administrative expenses.

USG International reported net sales and operating profit of 
$52 million and $1 million, respectively, in the first quarter 
of 2009. this compares with net sales of $73 million and an 
operating profit of $4 million for the same period a year ago. 
The lower sales and profitability were largely due to decreased 
demand for ceiling grid and joint compound in Europe and 
gypsum products in Latin America and the unfavorable effects 
of currency translation resulting from a stronger u.s. dollar.
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technology
>Toshiba Corp., credited for producing Japan’s first light bulb 
in 1890, announced that it will end production of incandes-
cent lamps to focus on greener alternatives. the company 
introduced its new lighting system business to Europe last 
week with an exhibit at Milan Salone, featuring pear-shaped 
lED bulbs designed to glow brighter as people approach and 
“pulsate as if alive,” illustrating the emotional power of light.  
http://www.toshiba.co.jp/lighting/ n

TECHNOLOGY
>Royal Philips Electronics introduced what they claim to be 
the world’s first interactive lighting concepts based on Organ-
ic Light-Emitting Diode (OLED) technology. showcasing last 
week at the Euroluce International Lighting Fair in Milan, Italy, 
the netherlands-based company presented olED concepts for 
both home and professional use, including a luminescent wall 
for large spaces such as reception areas that reacts directly 
to passers-by, creating mirrored reflections of their “shad-
ows” amid the light.  http://www.newscenter.philips.com/sites/
philipsnews/about/news/press/20090423_oled.page
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